INGILIZCE iISLETME YUKSEK LISANS PROGRAMI

1. Programin Ad:
Ingilizce Isletme Yiiksek Lisans Program

2. Ingilizce Isletme Yiiksek Lisans Programimin Kapsami

Ingilizce Isletme yiiksek lisans programi; egitimde, kiiresellesme, finans ve degisen
ticaret hayatinin yeni, karmasik ve 6zen gerektiren liretim arastirmalari, yonetim sirecleri
ve stratejileri ve pazarlama konularinda gerekli ve yeterli teorik bilginin yaninda pratik ve
uygulama donanimli bilgiler kazandirmak amacmi giider. Ayrica (lkemizde
uzmanlasmanin giderek arttig1 yonetim, finans ve pazarlama alanlarinda, 6grencilerin
bilimsel arastirma yaparak bilgiye erigsme, bilgiyi degerlendirme ve yorumlama yetenegi
kazanmalarin1 ve bu bilgilerin pratik uygulamalarina iliskin 6ngdriilerinin arttirilmasini
saglamay1 amag¢lamaktadir.

Bu kapsam dogrultusunda programi sekillendirilmesi ve gerekli derslerin verilmesi
hedeflenmektedir. ingilizce Isletme bolimii; finans, yonetim, pazarlama ve muhasebe

bilim dallarini igermektedir.

3. Ingilizce Isletme Yiiksek Lisans Programm Ogrenci Talebi ile ilgili Tahmini

Bilgiler
Programa Baslayacak Ogrenci Sayilar1 Toplam Ogrenci
Giiz ilkbahar Sayist

1. Y 15 0 15
2. Y1l 15 0 15
3. Y1l 15 0 15
4. Y1l 15 0 15
Genel Toplam 60

4. ingilizce Isletme Yiiksek Lisans Programi Ogrenci Kabul Kosullar

Programa en az dort yillik isletme, iktisadi ve idari bilimler, siyasal bilgiler, beseri ve
sosyal bilimler fakiilteleri ile mithendislik fakiiltelerinin igletme ve endiistri mithendisligi
mezunlar1 bagvurabilirler. Bagvuru i¢in adaylarm en az 2.50/4.00 (65/100) lisans not
ortalamasina sahip olmasi, son bes yil iginde esit agirlik puan tiiriinde gecerli Akademik
Lisansiistii Egitim Giris Smavi (ALES) notunun en az 60 ve ylzde yiiz ingilizce egitim
veren bir boliimden mezun olmus olmak veya Yabaci Dil Sinavi (YDS), Y6kdil Smavi
veya esdegerliligi Yiiksekogretim Kurulu tarafindan kabul edilen (Ornegin, TOEFL) bir
yabanci dil sinavindan 65 almasi gerekmektedir. Bu sartlar1 saglayan adaylara bilimsel
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degerlendirme sinavi yapilir ve basarili olanlar kontenjan dahilinde programa kabul

edilirler.

5. Ingilizce Isletme Yiiksek Lisans Programn Basann Kosullan ve Programda

Okutulacak Derslerin Listesi

Her donem 30 (otuz) kredilik ders alinacaktir. Programda yer alan zorunlu derslerle
birlikte en az 60 kredi ders alan ve bunlarda basarili olan 6grenciler, hazirladiklar: yiksek
lisans tezlerinin de tez jiirisi tarafindan basarili bulunmalar1 durumunda gereken 6lgiitleri

saglamis olacak ve “Bilim Uzman1” unvani alacaklardir.

Ingilizce Isletme Lisans Programinda okutulacak derslerin listesi asagida belirtilmistir.

Programda okutulacak derslerin icerikleri EK’de verilmistir.
Secmeli/ | Dersin | Teori |Uygulama|AKTS
I. YARIYIL DERSLERI Zorunlu | Kodu
BUS 3 0 5
Research Methods Zorunlu |101
BUS 3 0 5
Theories in Consumer Behavior Secmeli 103
Modern Manufacturing Systems Secmeli | BUS105 |3 0 5
BUS 3 0 5
Strategic Cost Accounting Secmeli | 107
BUS 3 0 5
Advanced Brand Management Secmeli | 109
Strategic Reputation Management Secmeli  |BUS111 |3 0 5
BUS 3 0 5
Advanced Financial Accounting | Secmeli 113
International Financial Risk Management Secmeli  |BUS115 |3 0 5
BUS 3 0 5
Financial Markets, Institutions and Derivatives Secmeli | 117
BUS 3 0 5
Corporate Finance Secmeli  |119
BUS 3 0 5
Auditing and Fraud Detection Secemli |121




Secmeli/ | Dersin | Teori |Uygulama|AKTS
Il. YARIYIL DERSLERI Zorunlu |Kodu
BUS 0 3 5
Seminars Zorunlu |202
BUS 3 0 5
Special Topics in Marketing Secmeli | 204
BUS 3 0 5
Supply Chain Management Secmeli | 206
BUS 3 0 5
Digital Marketing Secmeli | 208
BUS 3 0 5
Strategic Managerial Accounting Secmeli | 210
BUS 3 0 5
Organization Theory and Design Secmeli  |212
BUS 3 0 5
Financial Economics Secmeli | 214
BUS 3 0 5
Advanced Finance Secmeli | 216
BUS 3 0 5
International Financial Reporting Standards Secmeli | 218
BUS 3 0 5
International Trade and Finance Secmeli | 220
BUS 3 0 5
Advanced Financial Accounting Il Secmeli | 222
Secmeli/ | Dersin | Teori |Uygulama|AKTS
III. YARIYIL DERSLERI Zorunlu | Kodu
Thesis BUS 0 1 21
Zorunlu |123
Specialization Field Course BUS 8 0 9
Zorunlu |125
TOPLAM 8 1 30
Secmeli/ | Dersin | Teori |Uygulama|AKTS
IV. YARIYIL DERSLERI Zorunlu | Kodu
Thesis BUS 0 1 21
Zorunlu | 224
Specialization Field Course BUS 8 0 9
Zorunlu | 226
TOPLAM 8 1 30




6. Onerilen Programn Egitim Dili

Ingilizce Isletme Yksek Lisans Programmin 6gretim dili ingilizce olacaktr.

EK- DERS iCERIKLERI (INGILiZCE)

Course Code BUS101-Research Methods in Social Sciences

and Name

Course Assoc. Prof. Dr. Mehmet Emre GORGULU

Instructor

Course Aim To ensure that students have the basic knowledge about the research techniques, to teach the
process of scientific research and writing methods of scientific paper.

) 1. Remzi Altunisik, S. Bayraktaroglu, R. Coskun, E. Yildirim, Sosyal Bilimlerde
Basic Aragtirma Yontemleri, Sakarya Kitapevi, Sakarya. 2. N. Karasar, Bilimsel
Resources Aragtirma Yontemi: Kavramlar, Ilkeler, Teknikler, Ankara, 3 A Arastirma,

Egitim ve Danigsmanlik Ltd. Sti. 3. N. Karasar, Aragtirmalarda Rapor Hazirlama,
Ankara, Egitim ve Danigmanlik Ltd. Sti. 4. K. D. Bailey, Methods of Social
Research, New York, The Free Press.
Theory App. ECTS Obligatory/Elective
3 - 5 )
Syllabus
Week Topics

1 Introduction to research in social sciences

2 Qualitative and quantitative perspectives

3 Developing hypothesis

4 Measurement

Sampling

6 Data collection

7 Preparing survey form

8 Midterm Exam- Review

9 Basic analysis methods

10 | Quantitative research methods

11 Interview

12 | Report writing

13 Program and computer usage in social research

14 | Evaluation of homeworks

15

Course Output (At least 4):

1. Knows the process of social research.

2. Comprehends data collection.

3. Identifies analysis methods.

4. Learns writing scientific report.




Course Code o .

and Name BUS103-Theories in Consumer Behavior

Course . -

Instructor Assist. Prof. Dr. Hale Fulya YUKSEL

Course Aim Theaim of thiscourse is togivestudents a detailedunderstanding of
consumerbehavioranditsimportancetosuccessful marketing strategies. Thecoursecoversimportant
modelsandtheories in consumerbehaviorliteraturethatexplaindifferentaspects of
consumerpurchasebehavior. Aftersuccessfulcompletion of thecourse, studentswillbe
abletounderstandthestages in consumerdecision-makingprocess;
identifythefactorsthatinfluenceconsumerbehavior;
understanddifferenttheoriesrelatedtoconsumerbehaviorandtheirrelevancetocurrent marketing
approaches.

Basic e Hoyer, W. D. and Maclnnis, D. J. (2008). Consumer Behavior (5th edition). South-Western

Resources Cengage Learning.

e Hawkins, D. I. and Mothersbaugh, D. L. (2010). Consumer Behavior: Building Marketing
Strategy (11th edition). McGraw-Hill.
Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics

1 [Introduction to consumer behavior

Consumer decision making process

3 [Factors that

affect consumer decision making: Psychological factors

4 |[Factors that

affect consumer decision making: Personal factors

5 [Factors that

affect consumer decision making: Social factors

6 [Review of previous content

7 Midterm exam

8  [Midterm exam

9 Examination of consumer behavior theories in literature

10 Examination of consumer behavior theories in literature

11 Examination of consumer behavior theories in literature

12 |Student presentations

13 |Student presentations

14 |Student presentations

15 Final exam

Course Output (At least 4):
1. To gain knowledge about consumer behavior and consumer decision-making process.

2. Tounderstand the factors that affect consumer decision-making process.
3. To identify different theories in consumer behavior literature and understand their relevance to marketing

applications.

4. Toincrease students' ability to make research and present in class.




Course Code .
and Name BUS105-Modern Manufacturing Systems
Course . ..
Instructor Assist. Prof. Dr. Hale Fulya YUKSEL
Course Aim The objective of this course is to introduce students contemporary systems, techniques and
approaches that are used in the manufacturing field and it provides a thorough knowledge of the
potential and limitations of new manufacturing technologies.
Basic e  Stevenson, William J. (2014). Production/Operations Management, 12th Ed., USA:
Resources McGrawHill.
e Heizer, J., Render, B., Munson, C. (2017). Operations Management:
SustainabilityandSupplyChain Management, 12th Ed., Pearson.
Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics
1 [Introduction to manufacturing systems
5 Mass production and lean production systems
3 ust-in-time production and agile production systems
4 |Group technology, cellular production and flexible manufacturing system
Numerical Control
6 [Review of previous content
7 [Midterm exam
8  [Midterm exam
g [Computer aided design and manufacturing (CAD/CAM)
10 |Industrial robotics
11 [Material Handling, Storage and Automatic Data Identification Systems
12 |Student presentations
13 |Student presentations
14 |Student presentations
15 [Final exam
Course Output (At least 4):
1. To identify different manufacturing systems and their properties.
2. Tounderstand modern techniques and approaches that are used in today's manufacturing enterprises.
3. To gain knowledge about how to implement these modern approaches and increase productivity.
4. Toimprove research and presentation skills.




Course Code

BUS107-Strategic Cost Accounting

and Name
Course .
Instructor Assoc. Prof. Dr. Cengiz YILMAZ
Course Aim To study cost accounting which provides basic data of rational management which is effective in
strategic success and management accounting methods including analysis of this information
] Charles_T._Horngren, Srikant_M._Datar,_Madhav_Rajan_Cost_Accounting_-
Basic A_Managerial_Emphasis, 14th_Edition 2011
Resources Edward_J._Vanderbeck_Principles_of Cost_Accounting, 15th_Edition 20
09
Michael_R._Kinney, Cecily A. Raiborn_Cost_Accounting_Foundations_and
Evolutions, 8th_Edition_ 2010
Philip_. Jagollnzer Cost_Accounting_An_Introduction_to_Cost_Management_
1999
Charles_T._Horngren, Walter_T. Harrison,_M._Suzanne_Oliver_Financial_&
_Managerial_Accounting,_Third_Edition 2012
Carl_S._Warren, James_M._Reeve, Jonathan_E._Duchac_Managerial_Accou
nting 10e . 2009-1
Eric_Noreen, Peter_Brewer, Peter_C. Brewer, Ray H_Garrison_Managerial
_Accounting_for_Managers,_2nd_Edition 2010
Jerry_J._Weygandt,_Paul_D._Kimmel,_Donald_E._Kieso_Managerial_Accou
nting_Tools_for_Business_Decision Maklng_2011
Thomas_Edmonds, Bor-Yi_Tsay, Philip_Olds_Fundamental_Managerial_Ac
counting_ Concepts Sixth_Edition_ 2011-1
Theory App. ECTS Obligatory/Elective
3 - 5 E
Course Contents
Week Topics

1 [Cost Management - Strategic Cost Management Concepts

Strategic Cost Management Concept and Basic Features

3 Balanced Score Cards

4 |Business cost analysis of business costs at strategic decisions

5  [Process costing

6 |Activity Based Costing

7 |Use of Activity Based Costing method in strategic decisions

g [Standard Costing Methods

9 [Techniques Used in Strategic Cost Management

10 [Quality Costs

11 [Kaizen Costing

12 Pust in Time Production System (JIT) and Costing

13 [Costs and Value Engineering

14 [Change Engineering

15 [strategic costs in Supply Chain Management and its use in decisions




Course Output (At least 4):
1. Use of basic costing methods such as job costing, process costing and activity-basedcosting in strategic

decisions.

Calculating the selling price of products with the use of cost data
measurement of business and employee performances

Value engineering for strategic superiority and competitive advantage
Usage of change engineering to provide competitive advantage

a s wd

Course Code BUS 109 — Advanced B rand Management
and Name
Course Assist. Prof. Dr. Hale Fulya YUKSEL
Instructor
Course Aim This course is aim to make students understand the importance of strategic brand management
processes, and make them learn how to build, measure, and manage the brand equity
] Keller, Kevin L. (2003), Strategic Brand Management: Building, Measuring,
Basic and Managing Brand Equity. Upper Saddle River, NJ: Prentice
Resources
Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics
1 Introduction

2 New Product Development and Branding

w

Brand and Brand Management

o

Building Customer-Based Brand Equity

Brand Positioning

6 Choosing Brand Elements for Building Brand Equity

7 Designing Marketing Programs for Building Brand Equity

8 Marketing Communication in Building Brand Equity

9 Secondary Leverage Associations in Branding

10 Measurement of Brand Performance

11 Developing Branding Strategies

12 Brand Management in Different Contexts (e.g., different markets segments; geographical region..)

13 | Group Project Presentation

14 | Group Project Presentation

15 Final Exams

Course Output (At least 4):
1. Provide an understanding to manage new product development process within the context of marketing

perspective.
2. Helpto discover brand management processes which are essential to manage brands successfully.
Develop skills to design required branding strategies for building brand equity.
4. Enhance oral and written communication skills and creativity.

w




Course Code BUS111-Strategic Reputation Management
Instructor Dr. Volkan Ydnci
Course Organizations with strong reputations are better able to attract relevant stakeholders like
Objectives customers, investors or quality employees. Organisations, therefore attach increasingly more
importance to building, maintaining and protecting a sustainable corporate reputation. This course
covers all the relevant knowledge, insight, capabilities and tools for doing so.
6. The Oxford Handbook of Corporate Reputation (Oxford Handbooks) by Michael L. Barnett
Resources and Timothy G. Pollock
7. Reputation Management (Management for Professionals) by Sabrina Helm and Kerstin
Liehr-Gobbers
8. Reputation: Realizing Value from the Corporate Image by Charles ]. Fombrun
Theory Applied ECTS Compulsory/Elective
3 - 5 E
Course Contend
Week Class Schedule
1 |What is reputation? Why does it matter to an organization?
5 The building Blocks of Corporate Reputation
3 Corporate Reputation and Regulationin Historical Perspective
4  [Customer-Based Corporate Reputation: Introducing a New Segmentation Criterion
The Economic Theory of Reputation
6 [Reputation Management in Different Stakeholder Groups
7 [Mid-Term Exam
8 |Financial Impacts of Corporate Reputation
9 Online Reputation Management
10 | Strategic Character of Corporate Reputation
11 Meeting expectations: A Role Theoretic Perspective on Reputation
12 | The Challenges of Measuring Corporate Reputation
13 | Case Study
14 | Case Study
15 | Final Exam

LEARNING OUTCOMES:

At the end of the course, students will be able to;

1.

2.

identify what a corporate reputation is and why it is important

Analyze the impact that reputation has on achieving organizational objectives.



3. Gain a broad understanding of how reputation management fits with major disciplines of corporate &
organizational communication.

4. Understand how to manage an organisation’s online reputation

5. Demonstrate competence in applying reputational considerations into a strategic communication program

6. Formulate a plan to enhance or restore a real organization’s reputation using practical tools and tactics.

Course Code

BUS113-ADVANCED FINANCIAL ACCOUNTING 1

and Name

Course PROF. DR. HALIM SOZBILIR

Instructor

Course Aim The objective of the course is to provide basic skills necessary to understand and analyze financial
statements as well as to prepare students for more advanced financial statement analysis. The
objective is not to train participants as accountants but to help students become informed users of
financial statements. To this end, the course aims to introduce the technical background as well as the
terminology of financial accounting, including tools of financial statement analysis besides key
financial ratios.

Basic INTRODUCTION TO FINANCIAL ACCOUNTING, PROF. DR. HALIM

Resources SOZBILIR, KOCATEPE AKADEMI YAYINLARI

Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics

1 Emphasis of accounting and basic concepts of accounting

Equality of basic accounting and financial Statements

2
3 [Accounting concepts in financial accounting
4 [Financial statements used in accounting

Steps in accounting information process in a period

g |Review of the chapters

7 Mid-term exams

8 Mid-term exams

9 Nature of financial reporting

10 The basics of financial statements

11 [Analyzing balance sheets

12  [Analyzing balance sheets

13 [Analyzing income statement

14 |Review of the chapters

10



Course Output (At least 4):

Mo

Basic skills to understand financial statements
Basic skills to analyze financial statements
Terminology of financial accounting

Technical background to understand financial ratios

Course Code BUS 115 - International Financial Risk Management
and Name
Course o
Instructor Assoc. Prof. Dr. M.Emre Gorgulu
Course Aim The course provides training in risk management theories and offers students a hands-on-job
approach in which students will be involved in several project assignments that will equip them
with the necessary tools
Basi P. Hopkin (2010) Fundamentals of Risk Management
asic
Resources
Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics
1 Introduction to Risk Management

2 Capital Markets

3 Portfolio Mathematics
4 Risk and Return

5 Constructing a Portfolio
6 Investment Strategies

7 Asset Pricing Models

8 Optimal Investment Decision

9 Individual Risk Management

10 Institutional Risk Management

11 Performance Evaluation

12 | Project Design

13 | Project Implementation

14 | Project Presentations

15 Finals

Course Output (At least 4):
1. Comprehending the concept of risk

2. Ability to manage a portfolio
3. Ability to hedge oneself against risk
4. Ability to obtain optimal utility from investment decisions

11




Course Code BUS117-FINANCIAL MARKETS, INSTITUTIONS AND DERIVATIVES
and Name
Course ..
Instructor ASSOC. PROF. DR. CANTURK KAYAHAN
Course Aim The purpose of the course is to make a general survey of financial markets with special interest in
capital markets and also the institutions and instruments of international financial markets. In
addition, the study of economic role of derivative products like options, futures and swaps and
pricing of financial derivatives on stocks, bonds and commaodities investment strategies and effective
use of derivatives in risk management are the other topics of the course.
] -Mishkin and Eakins. “Financial Markets and Institutions.” Fourth Edition.
Basic -Madura, J. “Financial Markets and Institutions, Second Edition
Resources
Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics
1 Overview of Financial Markets
5 Overview of Financial Institutions
3 [Money Markets and Capital Markets
4 [|Institutions and instruments of international financial markets
5  [Institutions and instruments of international financial markets
g |Review of the chapters
7 [Mid-term exams
g |Mid-term exams
9 Economic roles of financial derivative products
10 [Forward and futures transactions
11  [Options and swaps
12 Pricing of financial derivatives
13 Effective use of derivatives in risk management
14  |Review of the chapters
Course Output (At least 4):
1. Basic skills to understand financial markets
2. Basic skills to understand financial institutions
3. Basic skills to use of financial derivatives
4. Technical background to understand international financial markets

12



Name and Code of
Lecture

BUS119- CORPORATE FINANCE

Lecturer

Assist. Prof. Dr. Ender BAYKUT

Aim of Course

approaches of corporate finance.

This course aims to provide the students with the fundamental concepts, principles and

1- Financial Management: Theory & Practice (with Thomson ONE —

Sources Business School Edition 1-Year Printed Access Card) (Finance Titles
in the Brigham Family) 14th Edition —by— by Eugene F. Brigham
and Michael C. Ehrhardt.

2- The Economist Guide to Financial Management (2nd Ed): Principles
and practice (Economist Books) —by— The Economist and John
Tennent.
3- Financial Management: Theory & Practice 15th Edition —by—
Eugene F. Brigham and Michael C. Ehrhardt.
Theory App. ECTS Obligatory/Elective
3 - 5 E
Contents
Week Subjects

1 Basic Concepts of Finance

2 Ratio Analyze

3 | Working Capital Management

4 | cash Management

5 Inventory Management

6 Investment Projects Analysis

7 Mid-Term Examination

8 Pricing Models For Primary Financial Assets

9 Capital Assets Pricing Models

10 | Capital Structure Decisions

11 | Weighted Average Cost of Capital

12 | Portfolio Management

13 | Real Assets Valuation

14 | Derivative Assets

15 | Final Examination

Output of Lecture

5.

6.
7.
8.

Enable the students to apply relevant principles and approaches

Increase the problem solving abilities about finance
Improveknowledge of studentsabout overall finance.

Ability to use financial assessment methods.

13




Name and Code of
Lecture

BUS121- AUDITING AND FRAUD DETECTION

Lecturer Assist. Prof. Dr. Ender BAYKUT

Aim of Course

and fraud detection.

The course is designed for the student to understand both the theory and practice of auditing

Auditing and Assurance Services (14th Edition) 14th Edition

Sources by Alvin A. Arens (Author), Randal J. Elder (Author), Mark S. Beasley
(Author)
Theory App. ECTS Obligatory/Elective
3 - 5 E
Contents
Week Subjects
1 | Definition and Features of Auditing, Auditing Types
2 Auditor and Types
3 Generally Accepted Auditing Standards
4 Aims of Independent Auditing of Financial Tables
5 Auditing Proofs and Procedures
6 Phases of Auditing Process
7 Mid-Term Examination
8 Audit planning
9 Collecting Basic Information about the Enterprise
10 Importance Planning in Auditing
11 | Risk Planning in Auditing
12 Inspection of Internal Auditing Structure and Defining Control Risk
13 | Fraud Detection
14 | Types of Fraud
15 | Final Examination

Output of Lecture

H oD PR

The students will be able to understand the basics of internal control.

The student will be able to understand the reasons of using Special Purpose of Auditing
The students will be able to understand reasons of accounting frauds and errors.

The students will be able to understand how to assess an audit report.

14




Course Code

BUS202-Seminar

and Name
Course .
Instructor Assist. Prof. Dr. Ender BAYKUT
Course Aim To examine, research, present and discuss current vocational subjects
Basi Sources that advisors suggest, all sources related to the subject
asic
Resources
Theory App. ECTS Obligatory/Elective
0 2 5 0
Syllabus
Week Topics

1 Determining seminar subject

2 Determining seminar subject

Determining seminar subject

Preparing seminar

3
4 Preparing seminar
5
6

Preparing seminar

7 Midterm-Review

8 Midterm-Review

9 Making ready the presentation of seminar in accordance with recommendation and correction of advisor

10 | Presenting seminars

11 | Presenting seminars

12 | Presenting seminars

13 | Presenting seminars

14 | Presenting seminars

15

Course Output (At least 4):

HwpdnPE

Learns research for thesis

Gains experience in presentation

Develops understanding of scientific papers
Has knowledge about citation

15




Course Code . L .
and Name BUS 204 — Special Topics in Marketing
Course . ..
Instructor Assist. Prof. Dr. Hale Fulya YUKSEL
Course Aim This course aims to make students aware of the hottest special marketing topics.
] Kotler, Philip & Armstrong, Gary (2016), Principles of Marketing, Prentice
Basic Hall, Inc., New Jersey, 16th Edition
Resources Kotler, P. and K. L., Keller, (2006), Marketing Management, New Jersey:
Prentice Hall.
Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics

1 Core Marketing Concepts

2 Basic Marketing Strategies

Relationship Marketing and Current Implications

Customer Relationship Management and Current Implications

Brand Love vs. Brand Hate

3
4 Experiential Marketing and Current Implications
5
6

7 Sustainable Marketing and Current Implications

8 Social Marketing and Current Implications

9 Societal Marketing and Current Implications
10 | Sharing Economy and Collaborative Consumption
11 Neuro-marketing and Current Implications

12 International Marketing

13 | Group Project Presentation

14 | Group Project Presentation

15 Final Exams

Course Output (At least 4):
1. Provide understanding about recent developments and hottest special topics in marketing.

2. Make students aware of the threats and opportunities around the businesses and make them understand how
they deal with them.

3. Develop their systematic knowledge on marketing as well as increasing their creativity.

4. Increase their oral and written communication skills with in class discussion, interaction, and presentation.

16




Course Code .
and Name BUS206-Supply Chain Management
Course . -
Instructor Assist. Prof. Dr. Hale Fulya YUKSEL
Course Aim This course aims to provide fundamental knowledge about how to organize logistics and supply
chain operations for companies. It is designed for students pursuing careers involving operations,
business logistics and management.
Basic o  Waters, D. (2003). Logistics: An IntroductiontoSupplyChain Management.
Resources USA:PalgraveMacMillan.
Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics
1 [Introduction to supply chain management
5 Integrating the supply chain
3 [Planning the supply chain: Logistics Strategy and implementing the strategy
4 [Planning the supply chain: Locating Facilities, planning resources
5  [Planning the supply chain: Controlling material flow, measuring and improving performance
6 [Review of previous content
7 [Midterm exam
8  [Midterm exam
9 [|Activities in the supply chain: Procurement, inventory management
10 |Activities in the supply chain: Warehousing and material handling
11 [Activities in the supply chain: Transport
12 |Student presentations
13 |Student presentations
14 |Student presentations
15 [Final exam
Course Output (At least 4):
1. Tounderstandtheconcept of supplychainmanagementanditsimportancetoenterprises.
2. Togainknowledgeabout how to plan an effectivesupplychain.
3. Tounderstand how successfulsupplychainmanagementaffects a company'soverallperformance.
4. To improve research and presentation skills.

17




Course Code - .
and Name BUS208-Digital Marketing
Course . ..
Instructor Assist. Prof. Dr. Hale Fulya YUKSEL
Course Aim This course is designed for students who are interested in current marketing applications on digital
platforms and it will provide a basis for understanding consumer trends and developing marketing
strategies and campaigns on digital channels.The course includes explanation of the types of
digital channels and marketing strategies related to them. Topics such as social media marketing,
search engine optimization, mobile marketing, content marketing, online gaming platforms, and
other current subjects in the field are also covered in this course.
. Digital Marketing: Strategy, ImplementationandPractice, (2012) Chaffey, D., Ellis-Chadwick, F.,
Basic Pearson.
Resources
Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics
1 [Introduction to digital marketing
5 Consumer behavior in the digital world
3  [Digital marketing platforms
4 |Marketing strategies for digital channels
5  [Current applications in digital marketing
6 [Review of previous content
7 [Midterm exam
8  [Midterm exam
g [Current applications in digital marketing
10 [Case studies / student presentations
11 [Case studies / student presentations
12 [Case studies / student presentations
13 [Case studies / student presentations
14 [Case studies / student presentations
15 [Final exam
Course Output (At least 4):
1. To understand trends about Internet usage and its effects on consumer purchase behavior.
2. To gain knowledge about different digital marketing platforms.
3. Tounderstand how to plan digital marketing strategies.
4. Toimprove research and presentation skills.

18



Course Code
and Name

BUS210-Strategic Managerial Accounting

Course
Instructor

Assoc. Prof. Dr. Cengiz YILMAZ

Course Aim

To study cost accounting which provides basic data of rational management which is effective in
strategic success and management accounting methods including analysis of this information

Basic
Resources

Charles_T._Horngren, Srikant_ M. Datar, Madhav_Rajan_Cost_Accounting_-
A_Managerial_Emphasis, 14th_Edition 2011

ggward J._Vanderbeck_Principles_of Cost_Accounting, 15th_Edition___ 20
Michael_R._Kinney, Cecily A._Raiborn_Cost_Accounting_Foundations_and
Evolutions, 8th_Edition_ 2010

Pr11 slgl s|9 %_Jagol inzer_Cost_Accounting_An_Introduction_to_Cost_Management_

Charles_T._Horngren, Walter_T._ Harrison,_M._Suzanne_Oliver_Financial_&
_Managerial_Accounting,_Third_Edition 2012

Carl_S. Warren, James_M._Reeve, Jonathan_E. Duchac_Managerial_Accou
nting_10e . 2009-1

Eric_Noreen, Peter_Brewer, Peter_C._Brewer, Ray H_Garrison_Managerial
_Accounting_for_Managers,_2nd_Edition 2010
Jerry_J._Weygandt,_Paul_D._Kimmel,_Donald_E._Kieso_Managerial_Accou
nting_Tools_for_Business_Decision Makmg_ZOll

Thomas_Edmonds, Bor-Yi_Tsay, Philip_Olds_Fundamental_Managerial_Ac
counting_ Concepts Sixth_Edition_ 2011-1

Theory

App. ECTS Obligatory/Elective

- 5 E

Course Contents

Week

Subjects

1 [Basic assumptions of Strategic Management

In the context of performance audit Good management bad management evaluation

3 [Cost volume profit analysis in strategic decisions

4 |Cost-volume profit analysis in strategic decisions, examples of strategic decisions

5 [Management Accounting in Routine and Strategic Business Decisions

6 [Examples of Management Accounting Decisions in Routine and Strategic Business Decisions

7 [Business budgets

g [Strategic role of budget analysis and feedback

9 IAlternative election decisions

10 [Responsibility accounting

11 [Transfer Pricing

12  [Economic value added (EVA) approach

13  [Customer Profitability Analysis

14 [Benchmarking analysis

15 Analysis of Management Information System Reports

Course Output (At least 4):
1. Teaching strategic management accounting tools and techniques to improve operations in the company and

add value to the firm.
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2. explanation and implementation of Benchmarking.
3. Explaining and implementing customer profitability analysis
4. To improve students’ capabilities in planning, monitoring and completion in strategy
5. To learn the basic assumptions of rational management.
Course Code BUS212-Organization Theory and Design
Instructor Dr. Volkan Yiincii
Course The aim of this course is to introduce the different views, topics and theories in the field of
Objectives Organizational Theory, and to provide the students with a core knowledge through which they can
critically evaluate these approaches and theories.
Tsoukas, H.ve Knudsen, C. Eds.(2005) The Oxford Handbook Of Organization
Resources Theory. Oxford: Oxford University Press
Hatch, M.J.ve Cunliffe, A.L. (2006). Organization Theory. 2nd Edition,Oxford: Oxford University
Press.
A.Selami SARGUT, Siikrii OZEN, Orgiit Kuramlar1, Iimge Kitabevi Yayinlar1,2007
Orgiit Teorisi; Halit Keskin, Ali Ekber Akgiin ve Ipek Kogoglu, Nobet Yayinlari, 2016
Theory Applied ECTS Compulsory/Elective
3 - 5 C
Course Contend
Week Class Schedule
1 Introduction to Organizational Theories and Basic Concepts
2 The Basics of Management Thought- Classical Management and Organization Theory

3 The Basics of Management Thought- Neo-Classical Management and Organization Theory

4 Fundamentals of Organization Structure

5 Contingency Approach

6 Resource-Dependency Theory

7 Mid-term Exam

8 System Approach

9 Transaction Cost Theory

10 | The theory of Organizational Ecology

11 [New Institutional Theory

12 | Agency Theory

13 | Postmodern Organization Theory

14 | Case Study

15 Final Exam
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i N =

Course Output (At least 4):

understand the content and scope of organization theory.

apply basic concepts and models of organization theory to real life managerial problems.

describe the approaches that are effective in the development of organizational theory discipline..

gain the ability to learn the basic concepts of Management and Organization Theory and to evaluate them
critically.

have detailed information about the historical development of the organization theory, different perspectives
on the organization theory and the application of these perspectives in the organizations.

Cours
and N

e Code
ame

BUS214 - Financial Economics

Course

Instru

Assoc. Prof. Dr. M.Emre Gorgulii
ctor

Cours

e Aim Financial economics aims to explain how decisions are made under uncertainty by evaluating time,
risk, opportunity costs and signaling/information can be used to affect one’s financial decisions.

Basic
Resou

F. Fabozzi, Neave, E. and Zhou, G. (2011) Financial Economics

rces

Theory App. ECTS Obligatory/Elective

3 - 5 E

Syllabus

Week

Topics

Behavioral Economics and Deviations from Rational Behavior

Von Neuman-Morgenstern Expected Utility

Disposition Effect vs. Momentum Strategy

Strategic Form Games and Nash Equilibrium

Signaling

Asymmetric Information

Arbitrage

Financial Mathematics Revisited

Risk and Return

10

The Efficient Market Hypothesis

11

Asset Pricing

12

Derivatives

13

Black & Scholes

14

Financial Crises, Bubbles and Crashes

15

Finals

Course Output (At least 4):

1.

2.
3.
4,

Awareness of informed decision making
Being able to develop a counter-strategy
Better understanding of Financial Markets
Making better decisions under risk
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Name and Code of
Lecture

BUS216- ADVANCED FINANCE

Lecturer

Assist. Prof. Dr. Ender BAYKUT

Aim of Course

The course is focused on methodology of analysis of both investment and financing decisions

and their empirical testing.

IAdvanced Finance Theories by Ser-Huang Poon (Author)

Sources ISBN-13: 978-9814460378
ISBN-10: 9814460370
Theory App. ECTS Obligatory/Elective
3 - 5 E
Contents
Week Subjects
1 | AReview of Valuations
2 Modigliani and Miller
3 | Recapitalization
4 | Bankruptcy and Distress
5 Dividend Policy
6 Investment Under Constraints
7 Mid-Term Examination
8 Investment Project Assessment under Uncertainty

9 Corporate Governance

10 | Stock Markets

11 | Forecasting Models in Finance

12 | Finance in Emerging Markets

13 | Volatility in Financial Markets

14 Final Examination

Course Output (At least 4):

H oD PR

The students will be able to forecast direction of market.

The student will be able to understand the nature of stock markets.

The students will be able to understand reasons of volatility.

The students will be able to understand how to assess risky investment projects.
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Course Code

BUS218-INTERNATINAL FINANCIAL REPORTING STANDARTS

and Name
Course -
Instructor ASSOC. PROF. DR. CANTURK KAYAHAN
Course Aim The purpose of the course is to handle of conceptual framework of accounting; informational needs|
of accounting information users, accounting and financial reporting standards, standard setters in the
world and Turkey, internationalization process of the accounting and financial reporting standards,
conceptual framework of International Financial Reporting Standars and harmonization of the
standards in Turkey, what brings the International Financial Reporting Standarts differently, and
other topics about International Financial Reporting Standarts and its versions of Turkey such as tax
advantages and disadvantages associated with different methods of IFRS, Financial Reporting
Standard for Large and Medium-sized Entities (BOBI FRS)
Basi H.V. Greuning, “International Financial Reporting Standards: A Practical Guide (World Bank
asic Training Series)”, R. Hussey, “Fundamentals of International Financial Accounting and Reporting”
Resources
Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics

1 Overview of IFRS and Generally Accepted Accounting Principles

Historical development of IFRS

3 IAS 2 Inventories

4 IFRS 13 Fair VValue Measurement

5  [IAS 23 Borrowing Costs

g |Review of the chapters

7 Mid-term exams

8 Mid-term exams

9 IFRS 10 Consolidated Financial Statements

10 IAS 32 Financial Instruments, IFRS 9 Financial Instruments

11 [!AS 16 Tangible Assets

12 IAS 38 Intangible Assets

13 Financial Reporting Standard for Large and Medium-sized Entities

14  |Review of the chapters

Course Output (At least 4):

Mo

Basic skills to understand conceptual framework of IFRS

Basic skills to understand internationalization process of the accounting and financial reporting standards
Technical background to understand what brings the IFRS differently

Basic skills to understand conceptual framework of BOBIFRS
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Course Code . .
and Name BUS220 — International Trade & Finance
Course R
Instructor Assoc. Prof. Dr. M.Emre Gorgulu
Course Aim The course aims to equip students with an international understanding that will enable them to
comprehend the global movements of goods, services and financial resources in a better way.
] D. Salvatore (2011) International Economics
Basic
Resources
Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics
1 Introduction to International Economics
2 Evaluation of International Financial Systems
3 International Trade Theories
4 The Balance of Payments
5 Currency Markets
6 Foreign Exchange Markets
7 Dynamics of International Finance
8 Hedging and Risk Management
9 International Funding
10 | Portfolio Investments
11 | Foreign Direct Investments
12 Multinational Corporations
13 | Foreign Aid
14 International Policy Implications
15 | Finals

Course Output (At least 4):

1.
2.
3.

Being able to make international transactions
Comprehending foreign trade dynamics
Understanding international capital movements

4. Awareness of the impact of international corporations
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Course Code

and Name BUS222-ADVANCED FINANCIAL ACCOUNTING 2

Course . PP

Instructor PROF. DR. HALIM SOZBILIR

Course Aim The purpose of the course is to examine several complex topics and their effect on financial reporting
and disclosure. Topics include an introduction to tax implications of transactions frequently
encountered in the area of corporate finance, including mergers, acquisitions, and divestitures;
temporary and long-term investments in debt and equity securities; business combinations;
consolidation at acquisition; foreign currency transactions; translation and consolidation off
international operations; and accounting for not-for-profit organizations including public sector
reporting.

Basic INTRODUCTION TO FINANCIAL ACCOUNTING, PROF. DR. HALIM

Resources SOZBILIR, KOCATEPE AKADEMI YAYINLARI

Theory App. ECTS Obligatory/Elective
3 - 5 E
Syllabus
Week Topics

1 Forecasting financial statements

2 Tax implications of corporate finance

3 Mergers

4 [Temporary and long-term investments in debt and equity securities

5 Acquisitions, and divestitures

g |Review of the chapters

7 Mid-term exams

8 Mid-term exams

9 Foreign currency transactions

10 Consolidation at acquisition

11 Translation of international operations

12 Consolidation of international operations

13 Accounting for none profit organizations

14  |Review of the chapters

Course Output (At least 4):
Basic skills to understand tax implications

Basic skills to understand business combinations
Basic skills to understand translation of international operations
Basic skills to understand accounting for none profit organizations

>R

25



EK- DERS iCERIKLERI (TURKCE)

DersinKoduv BUS101-Sosyal Bilimlerde Arastirma Yontemleri

eAd1

OgretimE| Dog. Dr. Mehmet Emre GORGULU

emani

DersinAmagv Ogrencilerin aragtirma teknikleri hakkinda temel bilgilere sahip olmasini saglamak, bilimsel
eHedefleri arastirma yapma siirecinin ve bilimsel yayin yazma yontemlerinin dgretilmesidir.

) 1. Remzi Altunisik, S. Bayraktaroglu, R. Coskun, E. Yildirim, Sosyal Bilimlerde
DersinTemelK | Arastirma Yontemleri, Sakarya Kitapevi, Sakarya. 2. N. Karasar, Bilimsel

aynaklar Aragtirma Yontemi: Kavramlar, Ilkeler, Teknikler, Ankara, 3 A Arastirma,
Egitim ve Danismanlik Ltd. Sti. 3. N. Karasar, Arastirmalarda Rapor Hazirlama,
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 Z
Dersicerikleri
Hafta Konular

1 Sosyal Bilimlerde Arastirmaya Giris

Nitel ve Nicel Bakis agilari

3 Hipotez gelistirme

4 | Olgme

5 Ornekleme

6 Veri toplama

7 Anket formu hazirlama

8 Ara Simav-Ders Tekrari

9 Temel analiz yontemleri

10 | Nicel arastirma yontemleri

11 Goriisme

12 Rapor yazma

13 | Sosyal arastirmada program ve bilgisayar kullanim1

14 | Odevlerin Degerlendirilmesi

15

DERSINOGRENMECIKTILARI (Enaz 4 tane):
5. Sosyal aragtirma stirecini bilir.

6. Veri toplamayi kavrar.
7. Analiz yontemlerini tanir.
8. Bilimsel Rapor yazmay1 dgrenir.
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DersinKoduv
eAd1

BUS103-Tiiketici Davranist Kurami

OgretimEl Dr. Ogr. Uyesi Hale Fulya YOKSEL

emani

DersinAmagv Bu dersin amaci tiiketici davranisi kuramini detaylica inceleyerek basarili pazarlama stratejileri
eHedefleri agisindan dnemini kavratmaktir. Dersin iceriginde tiiketici davranisi literatiiriinde yer alan ve satin

alma davranigini farkl agilardan ele alan teoriler yer almaktadir. Dersi basariyla tamamlayan
ogrenciler tiiketici karar alma siirecinin agsamalarin1 ve bu siireci etkileyen faktorler hakkinda bilgi
sahibi olacak; literatiirdeki farkli teorileri 6grenecek ve bu teorilerin giincel pazarlama

uygulamalar1 agisindan 6nemini kavrayacaklardir.

DersinTemelK

Hoyer, W. D. and Maclnnis, D. J. (2008). Consumer Behavior (5th edition). South-Western

aynaklari Cengage Learning.
e Hawkins, D. I. and Mothersbaugh, D. L. (2010). Consumer Behavior: Building Marketing
Strategy (11th edition). McGraw-Hill.
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Dersicerikleri
Hafta Konular

1 [Tiketici davrangma giris

Tuketici karar alma sireci

3 [Tuketici karar alma strecini etkileyen faktorler: Psikolojik faktorler

4 |Tuketici karar alma siirecini etkileyen faktorler: Kisisel faktorler

5  [Tuketici karar alma strecini etkileyen faktorler: Sosyal faktorler

6 Onceki konularin tekrari

7 Vize sinavi

8  [Vize sinawi

9 [Literatiirdeki tiiketici davranist teorilerinin incelenmesi

10 |[Literatiirdeki tiketici davranisi teorilerinin incelenmesi

11 [Literatirdeki tiketici davranisi teorilerinin incelenmesi

12 (Ogrenci sunumlar

13 (Ogrenci sunumlart

14 |Ogrenci sunumlari

15 Final smavi

DERSINOGRENMECIKTILARI (Enaz 4 tane):

1. Tiketici davranisi ve tiiketici karar alma siireci hakkinda bilgi sahibi olmak

2. Tuketici karar alma siirecini etkileyen faktorleri anlamak
3. Literatiirdeki farkli tiiketici davranisi modellerini 6grenmek ve bunlarmn giincel pazarlama uygulamalariyla
iligkisini anlamak

4, Ogrencilerin aragtirma yapma ve sinifta sunma becerilerini gelistirmek.
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DersinKoduv

BUS105-Modern Uretim Sistemleri

eAd1

OgretimE| Dr. Ogr. Uyesi Hale Fulya YOKSEL

emani

DersinAmacv Bu dersin amact, tiretim alaninda uygulanan modern sistemleri, teknikleri ve yaklagimlari tanitarak
eHedefleri yeni iiretim teknolojilerinin potansiyeline ve sinirlarina dair kapsaml bilgi saglamaktir.

DersinTemelK

Stevenson, William J. (2014). Production/Operations Management, 12th Ed., USA: McGraw

aynaklari Hill.

e Heizer, J., Render, B., Munson, C. (2017). Operations Management: Sustainability and Supply
Chain Management, 12th Ed., Pearson.

Teori Uyg. ECTS Zorunlu/Secmeli
3 - 5 S
Dersigerikleri
Hafta Konular

1 [Oretim sistemlerine giris

5 Kitlesel tiretim ve yalin iiretim sistemleri

3 [Tam zamaninda iiretim ve gevik iretim sistemleri

4  |Grup teknolojisi, hticresel imalat ve esnek imalat sistemleri

5  [Numerik Kontrol

6 Onceki konularm tekrar1

7 [Vize smawvi

8  [Vize smavi

9 [Bilgisayar destekli tasarim ve iiretim (CAD/CAM)

10 [Endustriyel robotik

11 [Malzeme tagima, depolama ve otomatik veri yakalama sistemleri

12 (Ogrenci sunumlari

13 [Ogrenci sunumlari

14 |Ogrenci sunumlari

15 [Final smavi

DERSINOGRENMECIKTILARI (Enaz 4 tane):

1.

2.
3.
4,

Farkl1 iiretim sistemlerini ve onlarin ézelliklerini tanimlamak.

Giinlimiiziin iiretim isletmelerinde kullanilan modern teknikleri ve yaklagimlari: anlamak.
Bu modern yaklagimlarin tiretkenligi artirmak icin nasil kullanilacagma dair bilgi edinmek.
Arastirma ve sunum becerilerini gelistirmek.
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DersinKoduv
eAd1

BUS107-Stratejik Maliyet muhasebesi

OgretimE| Dog. Dr. Cengiz YILMAZ

emani

DersinAmagv Stratejik basarisinda etkili olan Rasyonel yonetimin temel verilerini saglayan maliyet muhasebesi
eHedefleri ve bu bilgilerin analizini igeren yonetim muhasebesi yontemlerini ¢aligmak

DersinTemelK

Charles_T._Horngren, Srikant_M._Datar,_Madhav_Rajan_Cost_Accounting_-
A_Managerial_Emphasis, 14th_Edition 2011

aynaklari Edward_J._Vanderbeck_Principles_of Cost_Accounting, 15th_Edition__ 20
09
Michael_R._Kinney, Cecily A. Raiborn_Cost_Accounting_Foundations_and
Evolutions, 8th_Edition_ 2010
Philip_. Jagollnzer Cost_Accounting_An_Introduction_to_Cost_Management_
1999
Charles_T._Horngren, Walter T. Harrison, M. Suzanne_Oliver_Financial_&
_Managerial_Accounting,_Third_Edition 2012
Carl_S._ Warren,_James_M._Reeve, Jonathan_E. Duchac_Managerial_Accou
nting 10e . 2009-1
Eric_Noreen, Peter Brewer, Peter C. Brewer, Ray H Garrison_Managerial
_Accounting_for_Managers,_2nd_Edition 2010
Jerry_J._Weygandt,_Paul_D._Kimmel,_Donald_E._Kieso_Managerial_Accou
nting_Tools_for_Business_Decision Maklng_2011
Thomas_Edmonds, Bor-Yi_Tsay, Philip_Olds_Fundamental_Managerial_Ac
countlng_Concepts ,_Sixth_Edition__ 2011-1

Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Ders icerikleri
Hafta Konular

1 Maliyet Ydnetimi- Stratejik Maliyet Yo6netimi Kavramlari

2 Stratejik Maliyet Yonetimi Kavrami ve Temel Ozellikleri

w

Dengeli Puan Kart1 temelleri

I

Is maliyeti stratejik kararlarda is maliyetleri analizi

Safha maliyeti

6 Faaliyet Tabanli Maliyetleme

7 Stratejik karalarda Faaliyet Tabanli Maliyetleme yonteminin kullanimi

8 Standart Maliyetleme Yontemi

9 Stratejik Maliyet Yonetiminde Kullanilan Teknikler

10 | Kalite Maliyetleri

11 KaizenMaliyetlemesi

12 | Tam Zamanmnda Uretim Sistemi(JIT) ve Maliyetleme

13 | Maliyetler ve Deger Miihendisligi

14 | Degisim Miihendisligi

15 | Tedarik Zinciri Yo6netiminde stratejik maliyetlerin belirlenmesi ve kararlarda kullanimi

DERSINOGRENMECIKTILARI (Enaz 4 tane):
1. Temel maliyet hesaplama yontemleri olan is maliyeti, satha maliyet ve faaliyet tabanli muhasebe

yontemlerinin stratejik kararlarda kullanimi1

29




Maliyet verilerinin kullanimryla {iriinlerin satig fiyatini saptama

Isletme ve calisan performanslarinin dlgiimii

Stratejik Gstiinlik igin gerekli olan deger miihendisligi ve

Degisim miihendisliginin rekabet avantaji saglamak i¢in kullanimu.......

a s wn

DersinKoduv BUS 109 {leri MarkaY6netimi

eAd1

OgretimEl| Dr. Ogr. Uyesi Hale Fulya YUKSEL

emani

DersinAmagv Bu ders 6grencilerin marka yonetimi streclerini anlamalarin1 ve marka degerini nasil
eHedefleri yaratacaklari, yonetecekleri veolcebileceklerini 6grenmelerine yardimci olmayr amaglamaktadir

] Keller, Kevin L. (2003), Strategic Brand Management: Building, Measuring,
DersinTemelK | and Managing Brand Equity. Upper Saddle River, NJ: Prentice
aynaklar

Teori Uyg. ECTS Zorunlu/Secmeli

3 - 5 S

Dersicerikleri

Hafta Konular

1 MarkaY 6netimine Giris

2 | Yeni Uriin Gelistirme ve Markalama

3 Marka ve MarkaY 6netimi

4 Miisteri Tabanli MarkaDegeri Yaratma

5 MarkaKonumlandirilmast

6 Marka Degerinin Yaratilmasi icin Marka Unsurlarinin Se¢ilmesi

7 Marka Degeri Yaratmada Pazarlama Programlarinin Tasarlanmast

8 Marka Degeri Yaratmada Pazarlama Iletisimi

9 Marka Degeri Yaratmada ikincil MarkaCagrisimlari

10 | MarkaPerformansinmn Olgiilmesi ve Yorumlanmasi

11 | Marka Stratejilerinin Tasarlanmasi ve Uygulanmasi

12 | Siireg Igerisinde ve Degisik Cografyave Pazar Boliimlerinde MarkaY 6netimi

13  |GrupProjeSunumlari

14 | GrupProjeSunumlari

15 Finaller

DERSINOGRENMECIKTILARI (Enaz 4 tane):
1. Yeniiiriingelistirmesiirecinipazarlamabakisacisiylayonetebilmebecerisikazandirmak.

2. Birmarkayetkiliolarakyonetebilmekiginzamanigindekimarkaydnetimisiireglerinikesfetmelerinisaglamak.

3. Markasermayesiolusturabilmekicingereklistratejileritasarlayabilmekamaciylamarkasermayesinindegisik yo
nleriniortayakoymabecerisigelistirmek.

4. Yiiksekiletisimbecerileriveyaraticiliklariniartirmak.
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DersinKoduv

eAd1

BUS111-Stratejik Itibar Yénetimi

OgretimEl

emani

Dr. Volkan Ydincl

DersinAmagv )
eHedefleri Iyibiritibariolanigletmeler, miisteriler,

yatirimcilarveyagaliganlargibiilgilipaydaslarmilgisinigekmenoktasindadahayetenekliorgiitlerdir.
Bu nedenle, bugiinartikisletmelersiirdiiriilebilirbirkurumsalitibariinsaetmek,
siirdiirmekvekorumakkonularinagiderekdahafazlabnematfetmektedir. Bu ders,
isletmelerinbusiirectegereksinimduyduguilgilitiimbilgileri, i¢goriiyii,
yeteneklerivearaglarikazandirmayiamaglamaktadir.

DersinTemelK and Timothy G. Pollock
aynaklari

5. The Oxford Handbook of Corporate Reputation (Oxford Handbooks) by Michael L. Barnett

6. Reputation Management (Management for Professionals) by Sabrina Helm and Kerstin
Liehr-Gobbers
7. Reputation: Realizing Value from the Corporate Image by Charles J. Fombrun

Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Dersicerikleri
Hafta Konular
1 Itibarnedir? Birisletmeiginnedendnemlidir?
2 KurumsalitibarmYapiTaslar1: KurumsalKimlikveKurumsalimaj,
3 TarihselPerspektifteKurumsalitibar
4 [ MiisteriTabanliKurumsalitibar:YenibirSegmentasyonKriteri
5 | ItibarmniktisadiTeorisi
6 FarkliPaydasGruplarmndaltibarY 6netimi
7 Ara Smav
8 KurumsalitibarinFinansalEtkileri
9 CevrimigiltibarYénetimi
10 | KurumsalitibarinStratejikKarakteri
11 | BeklentilerinKarsilanmast: ItibarUzerineRolKuramsalBirBakis
12 KurumsalitibarmOlgiilmesindekarsilasilanZorluklar
13 | Ornek Olay Caligmasi
14 | Ornek Olay Calismasi
15 | Final Smaw1
1. DERSINOGRENME CIKTILARI:
2. Kurumsal itibarin tam olarak ne anlama geldigi ve isletmeler i¢in énemini anlar.
3. Itibarin Orgutsel hedeflere ulasma Uzerindeki etkisini analiz eder.
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Itibarydnetimininkurumsalvedrgiitseliletisiminanadisiplinleriylenasiluyumsagladigmadairkapsamhibiranla
yiskazanir.

Birisletmeningevrimigiitibarininasilydneteceginianlar.
itibardegerlendirmelerinistratejikbiriletisimprogrammauygulamadakiyeterliliginigdsterir.

Pratik araglarivetaktiklerikullanarakgercekbirisletmeninitibarmigelistirmekveyaeskihalinegetirmekicinbir

plan formUleedebilir.

DersinKoduv
eAd1

BUS113-ILERI FINANSAL MUHASEBE 1

OgretimE| PROF. DR. HALIM SOZBILIR

cmani

DersinAmacgv  [Bu dersin amaci, finansal tablolari anlamak ve analiz etmek icin gerekli olan temel becerilerin
eHedefleri edinilmesi ve bunun yaninda o&grencileri ileri diizeyde finansal tablo analizi yapabilmeye

hazirlamaktir. Bu dogrultuda, katilimeilarm bilgili birer finansal tablo kullanicisi olmalarina
yardimcr olmak dersin amaglar1 arasindadir. Buna yonelik olarak, finansal tablo analizi araglari,
finansal oranlar basta olmak f{izere, finansal muhasebeye iligskin terminoloji ve teknik altyapinin

olusturulmasi amaglanmaktadir.

DersinTemelK INTRODUCTION TO FINANCIAL ACCOUNTING, PROF. DR. HALIM

aynaklan SOZBILIR, KOCATEPE AKADEMI YAYINLARI
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Dersicerikleri
Hafta Konular
1 Muhasebenin énemi ve muhasebenin temel kavramlari
2 Temel muhasebe ve finansal tablolar esitligi
3 Finansal muhasebede muhasebe kavramlari
4 Mubhasebede kullanilan mali tablolar
Bir donemde muhasebe bilgi siirecindeki adimlar
6 Bolumlerin gézden gegirilmesi
7 Vize Sinavlari
8 Vize Sinavlari
9 Finansal raporlamanin temelleri
10 Finansal tablolarin temelleri
11 [Bilango Analizi
12 [Bilango Analizi
13 [Gelir Tablosu Analizi
14 Bolumlerin gbzden gegirilmesi
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DERSINOGRENMECIKTILARI (Enaz 4 tane):
1. Finansal tablolart anlamak i¢in gerekli temel 6zellikler

Finansal tablolar1 analiz etmek i¢in gerekli temel 6zellikler

2.
3.
4.

Finansal muhasebeye iliskin terminoloji
Finansal oranlar1 anlamak i¢in gerekli teknik altyap1

DersinKoduv

eAd1

BUS 115 — Uluslararasi Finansal Risk Yonetimi

OgretimEl

emani

Dog. Dr. M.Emre Gorgulu

DersinAmagv
eHedefleri

hedeflemektedir.

Ders risk yonetimi teorileri konusunda bir egitim sunarken, 6grencilerin gesitli projelerde yer
almasini saglayarak, onlar1 uygulamali bir yaklasimla gerekli aracglar ile donatmay1

DersinTemelK

P. Hopkin (2010) Fundamentals of Risk Management

aynaklari
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Dersicerikleri
Hafta Konular
1 Risk Yo6netimine Giris
2 Sermaye Piyasalari
3 Portfoy Matematigi
4 Risk ve Getiri
5 | Bir Portfoy Insa Etmek
6 Yatirim Stratejileri
7 Varlik Fiyatlama Modelleri
8 Optimal Yatirim Karari
9 Bireysel Risk Yonetimi
10 | Kurumsal Risk Yonetimi
11 | Performans Degerlendirmesi
12 | Proje Tasarimi
13 | Proje Uygulamasi
14 | Proje Sunumu
15 | Finaller

DERSINOGRENMECIKTILARI

1.

2.
3.
4,

Risk kavraminin kavranmasi
Portfoy yonetebilmek
Risk karsisinda korunabilmek

Yatirim kararlarindan optimal fayday: saglayabilmek
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DersinKoduv
eAd1

BUS117-FINANSAL PIYASALAR, KURUMLAR VE TUREV ARACLAR

OgretimE| DOGC. DR. CANTURK KAYAHAN

emani

DersinAmacv Bu dersin amaci, uluslararasi finansal piyasalarin kurum ve araglar1 hakkinda genel bir arastirma
eHedefleri yapmaktir. Bunun yaninda, opsiyon, vadeli islemler ve swaplar gibi tiirev triinlerin ekonomik

rollerinin ve finansal tiirevlerin fiyatlandirilmasinin ve risk yonetiminde tiirev iirtinlerin etkin
kullanimimin incelenmesi de dersin diger konular1 arasindadir.

DersinTemelK

-Mishkin and Eakins. “Financial Markets and Institutions.” Fourth Edition.

-Madura, J. “Financial Markets and Institutions, Second Edition

aynaklar
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Dersicerikleri
Hafta Konular
1 Finansal Piyasalara Genel Bakis
2 Finansal Kurumlara Genel Bakis
3 |Para ve Sermaye Piyasalar
4 Uluslararasi finansal piyasalarin kurum ve araglari
5 |Uluslararasi finansal piyasalarin kurum ve araglar

6 Bolimlerin gézden gecirilmesi

7 Vize Smavi

8 Vize Smavi

9 Finansal turev Uriinlerin ekonomik roller

10 [Forward ve futures islemleri

11 [Opsiyon ve Swaplar

12 Finansal tiirevlerin fiyatlandirilmasi

13 Risk yonetiminde tiirev araglarin etkin kullanin

14 Bolumlerin gézden gegirilmesi

DERSINOGRENMECIKTILARI (Enaz 4 tane):
1. Finansal piyasalari anlamak ig¢in temel beceriler

2. Finansal kurumlari anlayabilmek i¢in temel beceriler
3. Finansal tiirevlerin kullanimi i¢in temel beceriler
4. Uluslararasi finans piyasalar1 anlamak i¢in teknik altyap1
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DersinKoduv

BUS 119- ISLETME FINANSMANI

eAd1
OgretimE| a e
eman Dr. Ogr. Uyesi Ender BAYKUT
DersinAmagv Bu dersinamaci, ogrencilereisletmeFinansmantileilgilitemelkavramlari,
eHedefleri yaklagimlariveilkeleriogretmektir.
4-  Financial Management: Theory & Practice (with Thomson ONE — Business

DersinTemelK

School Edition 1-Year Printed Access Card) (Finance Titles in the Brigham

aynaklari Family) 14th Edition —by— by Eugene F. Brigham and Michael C.
5- 'IIE'thErgothomist Guide to Financial Management (2nd Ed): Principles and
practice (Economist Books) —by— The Economist and John Tennent.
6- Financial Management: Theory & Practice 15th Edition —by— Eugene F.
Brigham and Michael C. Ehrhardt.
Teori Uyg. ECTS Zorunlu/Secmeli
3 - 5 S
Dersicerikleri
Hafta Konular

1 Finansal Y 6netiminTemelKavramlari

2 Oran Analizi

3 CalismaSermayesiY onetimi

4 | NakitYeénetimi

5 Stok Ydonetimi

6 YatirimProjeleriDegerlenderme

7 VizeSinavlari

8 TemelFinansal VarliklarmFiyatlandirmasi

9 SermayeVarliklariFiyatlandirmaModeli

10 | SermayeYapisiKararlari

11 | AgrhikliOrtalamaSermayeMaliyeti

12 | PortfoyY dnetimi

13 | GayrimenkulDegerlemesi

14 | TirevVarliklar

15 | Final Sinawv1

DERSINOGRENMECIKTILARI:

1.

2.
3.
4,

Ogrencilerinilgiliyaklasimlariveilkeleriuygulayabilmesi
Finansileilgiliproblemlericozmeyetenegindeartis
Finansileilgiligenelbilgidiizeyininartmasi
Finansaldegerlemeydntemlerinikullanabilme.
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DersinKoduv | 5\)5 151 DENETIM VE HILE TESPITI

eAd1

OgretimE| Dr. Ogr. Uyesi Ender BAYKUT

emani

DersinAmacv Bu dersinamaci,
eHedefleri ogrencileremuhasebedenetimiilehiletespitineiliskintemelkavramlariveilkeleriogretmektir.

] Auditing and Assurance Services (14th Edition) 14th Edition
DersinTemelK oy Alvin A. Arens (Author), Randal J. Elder (Author), Mark S. Beasley (Author)

aynaklar

Teori Uyg. ECTS Zorunlu/Se¢cmeli

3 - 5 S

Dersicerikleri

Hafta Konular

1 MuhasebeDenetimininTanimiveOzellikleri, DenetimTiirleri

2 DenetgiveT(rleri

GenelKabul GormiisDenetimStandartlari

DenetimKanitlariveProsediirleri

3
4 Mali TablolarinBagimsizDenetimininHedefleri
5
6

DenetimSiirecinin Asamalari

7 AraSinav

8 DenetimPlanlamasi

9 IsletmeileilgiliTemelBilgilerin Toplanmas1

10 DenetimdeOnemlilikPlanlamasi

11 DenetimdeRisk Planlamasi

12 | igKontrolYapisiimIncelenmesiveKontrolRiskininBelirlenmesi

13 HileTespiti

14 HileTurleri

15 Final Smawi

DERSINOGRENMECIKTILARI:
1. Opgrencilerdersinsonundaickontroliingereklilikleriniogreneceklerdir.

2. Ogrencilerdersinsonundadzelamaglidenetimlerhakkindabilgisahibiolacaklardir.
3. Ogrencilerdersinsonundamuhasebehilelerininnelerolabileceginedairbilgisahibiolacaklardir.
4. Ogrencilerdersinsonunda, bagimsizdenetimraporunudegerlendirmeyibileceklerdir.
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DersinkodwV | gys202-Seminer

eAd1

OgretimE| Dr. Ogr. Uyesi Ender BAYKUT

emani

DersinAmacv Giincelmeslekikonularinincelenmesi, arastirilmasi, sunumuvetartigiimasi.
eHedefleri

) Danigmaninonerdigikaynaklar, konuylailgili her tiirlii kaynak
DersinTemelK

aynaklar

Teori Uyg. ECTS Zorunlu/Se¢cmeli

0 2 5 Z

Dersicerikleri

Hafta Konular

1 Seminerkonusununbelirlenmesi

2 Seminerkonusununbelirlenmesi

Seminerkonusununbelirlenmesi

Seminerlerinhazirlanmasi

3
4 Seminerlerinhazirlanmasi
5
6

Seminerlerinhazirlanmasi

7 Ara Smav-DersTekrar1

8 Ara Smav-DersTekrar1

9 Danismaninénerdigidiizeltme, eklemevecikarmalaryapilaraksemineranlatiminahazir hale getirilir.

10 Seminerlerinsunulmasi

11 Seminerlerinsunulmasi

12 Seminerlerinsunulmasi

13 Seminerlerinsunulmasi

14 Seminerlerinsunulmasi

15

DERSINOGRENMECIKTILARI (Enaz 4 tane):
1. Teziginarastirmayapmayidgrenir.

2. Sunumkonusundadeneyimkazanir.

3. Bilimselmakaleanlayisigelisir.

4. Kaynakgostermehakkindabilgisahibiolur.
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DersinKoduv

BUS 204- PazarlamadaGiuincelKonular

eAd1

OgretimE| Dr. Ogr. Uyesi Hale Fulya YOKSEL

emani

DersinAmagv Bu dersinamaci,

eHedefleri pazarlamaveisletmecevresindekigiincelgelismelerintemelbircergevesinivermektir.

Kotler, Philip & Armstrong, Gary (2016), Principles of Marketing, Prentice

DersinTemelK | Hall, Inc., New Jersey, 16th Edition

aynaklari Kotler, P. and K. L., Keller, (2006), Marketing Management, New Jersey:
Prentice Hall.
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Dersigerikleri
Hafta Konular
1 |TemelPazarlamaKavramlar
2 [TemelPazarlamaStratejileri
3 |iliskiselPazarlamaveGiincelOrnekler
4  |DeneyimselPazarlamaveGiincelOrnekler
5  |MiisterilliskileriYonetimiveGiincel Ornekler
6 [MarkaAskiveMarkaNefreti
7 [|SurddrulebilirPazarlama
8 [SosyalPazarlamaveGiincelOrnekler
9  [ToplumsalPazarlamaveGiincelOrnekleri
10 |PaylasimEkonomisiveOrtakTiiketim
11  |NoropazarlamaveGiincelOrnekler
12 |Uluslararasi Pazarlama
13  |GrupProjeSunumlari
14 |GrupProjeSunumlar
15 | Finaller

DERSINOGRENMECIKTILARI (Enaz 4 tane):

1.
2.

Pazarlamaileilgiliortayagikangiincelgelismelerivekonularianlayabilmek.

Firsatvetehditleriyorumlayabilmekiginisletmegevresininsorunlariivebualandakigesitlikonularietkilemebi
cimleriniincelemek.

Grupprojeleriylepazarlamayonetimiigingerekliolansistematikbilimselanalizinveyaraticisanatvemuhakeme
nindegerinianlamak.

Sintfigitartismalarvesunumlarladgrencilerinsozliiveyaziliiletisimbecerilerinigelistirmek.
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DersinKoduv | 5 15506-TedarikzinciriYénetimi

eAd1

OgretimE| Dr. Ogr. UyesiHale Fulya YUKSEL

emani

DersinAmagv Bu dersinamaciisletmelerdelojistikvetedarikzincirioperasyonlarinmnasil organize
eHedefleri edilebileceginedairtemelbilgivermektirveiiretim,

isletmelojistigiveyonetimialanlarmakariyerhedefleyendgrencilerigintasarlanmustir.

DersinTemelK [¢  Waters, D. (2003). Logistics: An IntroductiontoSupplyChain Management.
aynaklari USA:PalgraveMacMillan.

Teori Uyg. ECTS Zorunlu/Se¢cmeli

3 - 5 S

Dersicerikleri

Hafta Konular

1 [Tedarikzinciriyénetiminegiris

Tedarikzincirinibiitiinlestirmek

Tedarikzinciriniplanlamak: Lojistikstratejisivestratejiyiuygulamak

Tedarikzinciriniplanlamak: Tesislerikonumlandirmakvekaynaklariplanlamak

Tedarikzinciriniplanlamak:Malzemeakisinimkontrolii, performansmdlciimiivegelistirilmesi

Oncekikonularintekrari

O |l |l Al WD

7 [Vizesinavi

8  [Vizesmawi

g |[Tedarikzincirindekiaktiviteler: Satin alma, envantery6netimi

10 [Tedarikzincirindekiaktiviteler: Depolamavemalzemeyonetimi

11 [Tedarikzincirindekiaktiviteler: Tagima

12 [Ogrencisunumlari

13 [Ogrencisunumlari

14 |Ogrencisunumlari

15 Final smavi

DERSINOGRENMECIKTILARI (Enaz 4 tane):
1. Tedarik zinciri yontemi kavramini ve igletmeler i¢in dnemini anlamak.

2. Etkin bir tedarik zincirinin nasil planlanacagina dair bilgi edinmek.
3. Basarili bir tedarik zinciri yonetiminin isletmelerin genel performansini nasil etkileyecegini anlamak.
4. Arastirma ve sunum becerilerini gelistirmek.
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DersinKoduv

BUS208-Dijital Pazarlama

eAd1

OgretimE| Dr. Ogr. Uyesi Hale Fulya YOKSEL

emani

DersinAmagv Bu ders dijital platformlardaki pazarlama uygulamalariyla ilgilenen dgrenciler i¢in tasarlanmistir
eHedefleri ve tiiketici trendlerini anlayarakdijital kanallarda pazarlama stratejileri olusturabilmek i¢in bir

temel saglayacaktir. Dersin iceriginde dijital kanal tiirleri ile bunlara ait pazarlama stratejileri yer
almaktadir. Ayrica, sosyal medya pazarlamasi, arama motoru pazarlama, mobil pazarlama, icerik
pazarlamasi, online oyun platformlart gibi dijital alandaki giincel uygulamalara da yer
verilmektedir.

DersinTemelK

Digital Marketing: Strategy, Implementation and Practice, (2012) Chaffey, D., Ellis-Chadwick, F.,

aynaklar: Pearson.
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Dersicerikleri
Hafta Konular
1 |Pijital pazarlamaya giris
2 Dijital diinyada tiiketici davranisi
3 |Dijital pazarlama platformlari
4 [Dijital kanallar icin pazarlama stratejileri
5 [Dijital pazarlamada gtincel uygulamalar
6 Onceki konularim tekrar
7 [Vize smawvi
8  |Vize smawvi
9 [Dijital pazarlamada gtincel uygulamalar
10 [Vaka analizi/ 6grenci sunumlari
11 [Vaka analizi / 6grenci sunumlari
12 [Vaka analizi / 6grenci sunumlari
13 [Vaka analizi / 6grenci sunumlari
14 |Vaka analizi/ 6grenci sunumlari
15 [Final smavi

DERSINOGRENMECIKTILARI (Enaz 4 tane):

1.

w

Internet kullanimryla ilgili trendleri ve bu trendlerin tiiketici satin alma davranisi lizerindeki etkilerini
anlamak.

Farkl1 dijital pazarlama platformlariyla ilgili bilgi sahibi olmak.

Dijital pazarlama stratejilerinin nasil planlanacagini anlamak.

Arastirma ve sunum becerilerini gelistirmek.
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Dersin

BUS210-Stratejik yonetim muhasebesi

KoduveAd:
gfger;gﬁll Dog. Dr. Cengiz YILMAZ
DersinAmaciv Stratejik basarisinda etkili olan Rasyonel yonetimin temel verilerini saglayan maliyet muhasebesi
eHedefleri ve bu bilgilerin analizini i¢eren yonetim muhasebesi yontemlerini ¢caligmak
] Charles_T._Horngren, Srikant_M._Datar,_Madhav_Rajan_Cost_Accounting_-
Dersin A_Managerial_Emphasis, 14th_Edition 2011

TemelKaynakl
ari

ggward J._Vanderbeck_Principles_of Cost_Accounting, 15th_Edition___ 20
Michael_R._Kinney, Cecily A. Raiborn_Cost_Accounting_Foundations_and
Evolutions, 8th_Edition_ 2010

Pffélép Jagollnzer Cost_Accounting_An_Introduction_to_Cost_Management_
Charles_T._Horngren, Walter T. Harrison, M. Suzanne_Oliver_Financial_&
_Managerial_Accounting,_Third_Edition 2012

Carl_S._ Warren, James_M. Reeve,_Jonathan_E. Duchac_Managerial_Accou
nting 10e . 2009-1

Eric_Noreen, Peter Brewer, Peter C. Brewer, Ray H Garrison_Managerial
_Accounting_for_Managers,_2nd_Edition 2010
Jerry_J._Weygandt,_Paul_D._Kimmel,_Donald_E._Kieso_Managerial_Accou
nting_Tools_for_Business_Decision Maklng_ZOll

Thomas_Edmonds, Bor-Yi_Tsay, Philip_Olds_Fundamental_Managerial_Ac
countlng_Concepts ,_Sixth_Edition__ 2011-1

Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Ders icerikleri
Hafta Konular

1 Stratejik Yonetimin temel varsayimlari

2 Performans denetimi baglaminda Iyi yonetim kétii yonetim degerlemesi

3 Stratejik kararlarda maliyet hacim kar analizleri

4 Stratejik kararlarda maliyet hacim kar analizleri stratejik karar érnekleri

Rutin ve Stratejik Isletme Kararlarinda Y&netim Muhasebesi

6 Rutin ve Stratejik Isletme Kararlarinda Yénetim Muhasebesi Karar Ornekleri

7 Isletme biitceleri

8 Bitce analizleri ve geri bildirimlerin stratejik roll

9 Alternatif se¢im kararlari

10 Sorumluluk muhasebesi

11 | Transfer Fiyatlandirmasi

12 | Ekonomik katma deger (EVA) yaklagimi

13 | Miisteri Karlilik Analizi

14 | Benchmarking analizi

15 | Yonetim Bilgi Sistemi Raporlarinin analizi

DERSINOGRENMECIKTILARI (Enaz 4 tane):
1. Sirketteki faaliyetleri iyilestirmek ve firmaya deger katmak igin stratejik yonetim muhasebe arag ve

tekniklerini 6gretmek
2. Benchmarking analizinin agiklanmasi ve uygulanmasi.
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3. Miisteri karlilik analizi agiklanmasi ve uygulanmasi
4. Isletme biitcelerinin hazirlanmasi ve analizi
5. Rasyonel yonetimin temel varsayimlarini 6grenmek.

DersinKoduv
eAd1

BUS212-OrgiitKuramrveTasarimi

OgretimEl Dr. Volkan Yiincil

emani

DersinAmagv [~ .. ]

eHedefleri OrgutKuramialanindakifarklibakis acilarini,

konulariveteorileriaktarmak;ogrencilerebuyaklasimveteorilerielestirelbirbigimdedegerlendirebilecek
biraltyapikazandirmaktir.

DersinTemelK

Tsoukas, H.ve Knudsen, C. Eds.(2005) The Oxford Handbook Of Organization
Theory. Oxford: Oxford University Press

aynaklari
Hatch, M.J.ve Cunliffe, A.L. (2006). Organization Theory. 2nd Edition,Oxford: Oxford University
Press.
A.Selami SARGUT, Siikrii OZEN, OrgiitKuramlari, imgeKitabevi Yaymlar1,2007
OrgiitTeorisi; HalitKeskin, Ali EkberAkgiinvelpekKogoglu, NobetYayinlari, 2016
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 y
Dersicerikleri
Hafta Konular
1 OrgiitKuramlarinaGirisve TemelKavramlar

Y onetimDiisiincesininTemelleri - KlasikY 6netimveOrgiitTeorisi

3 YonetimDiisiincesininTemelleri — Neo-KlasikY 6netimveOrgitTeorisi

4 Orgiitsel YapininTemelleri

5 DurumsallikYaklasimi

6 KaynakBagimliligiKurami

7 Ara siav

8 SistemYaklagimi1

9 IslemMaliyetleriKuram1

10 | OrgiitselEkolojiKurami

11 YeniKurumsalKuram

12 VekaletKurami

13 | Postmodern OrgiitKurami

14 | Ornek Olay Caligmasi

15 Final Smawv1

DERSINOGRENMECIKTILARI:

1. Orgiitteorisininigerigivekapsamimianlayabilecektir
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w N

QrgﬁtkurammailiskintemelkavramlarlvemodelIeri, gercekhayattakiyonetselproblemlereuygulayabilir.
Orgit teorisi disiplinin gelismesinde etkili olan yaklasimlariagiklar.

Y 6netimveOrgiitKuramibaglamimdakitemelkavramlardgrenilmesiveelestirelbirbakisagisiyladegerlendire
bilmeyeteneginikazanir
Orgiitkurammintarihselgelisimi,orgiitteorisineiliskinfarkliperspektiflervesdzkonusuperspektiflerinisletmele
rdeuygulanmasihakkindaayrintilibilgisahibiolur.

DersinKoduv

BUS 214 - Finansal Ekonomi

eAd1

OgretimE| Dog. Dr. M.Emre Gorguli

emani

DersinAmagv Finansal Ekonomi belirsizlik altinda kararlarin, zamani, riski, alternatif maliyeti degerlendirerek
eHedefleri nasil verildigini ve sinyal verme ile bilgilerin finansal kararlari etkilemede nasil kullanilabilecegini

aciklamavi hedefler

DersinTemelK

F. Fabozzi, Neave, E. ve Zhou, G. (2011) Financial Economics

aynaklar
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Dersicerikleri
Hafta Konular
1 Davranissal Iktisat ve Rasyonel Davranigtan Sapmalar

2 Von Neuman-Morgenstern Beklenen Fayda
3 Egilim Etkisi - Momentum Stratejisi

4 Stratejik Form Oyunlar1 ve Nash Dengesi
5 Sinyal Verme

6 Asimetrik Bilgi

7 Arbitraj

8 Finansal Matematik Tekrar1

9 Risk ve Getiri

10 | Etkin Piyasa Hipotezi

11 | Varlik Fiyatlamasi

12 | Tlrevler

13 Black & Scholes

14 | Finansal Krizler, Balonlar ve Cakilmalar
15 | Finaller

DERSINOGRENMECIKTILARI (Enaz 4 tane):

1.

2.
3.
4,

Bilgilendirilmis karar verme farkindalig:
Karsi-strateji gelistirebilmek

Finansal piyasalar1 daha iyi algilayabilmek
Risk altinda daha iyi karar verebilmek
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DersinKoduv
eAd1

BUS216- iLERI DUZEY FINANS

OgretimE| Dr. Ogr. Uyesi Ender BAYKUT

emani

DersinAmacv Bu ders.Finansmanveyatirimkararlariminmetodolojisineodaklanmaktavebunlariampirikolarak test
eHedefleri etmeyiamaglamaktadir.

DersinTemelK

Advanced Finance Theories by Ser-Huang Poon (Author)
ISBN-13: 978-9814460378

aynaklan ISBN-10: 9814460370
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Dersicerikleri
Hafta Konular
1 DegerlemeY ontemleri

2 Modigliani ve Miller

Rekapitalizasyon

Karpay1Politikasi

3
4 iflasve Mali Sorunlar
5
6

KisitlarAltindaYatirim

7 AraSinav

8 BelirsizlikAltindaYatirimProjeleri

9 KurumsalY&netim

10 [HisseSenediPiyasalar1

11 FinanstaTahminModelleri

12 | GelismekteolanPiyasalardaFinans

13 | FinansalPiyasalardaVolatilite

14 Final Smawi

DERSINOGRENMECIKTILARI:
1. Opgrencilerdersinsonundapiyasaninyoniiniitahminedebileceklerdir.

2. Ogrencilerdersinsonundahissesenedipiyasalarmingenelyapisiianlayacaklardir.

3. Ogrencilerdersinsonundavolatiliteninnedenlerinidgrenebileceklerdir.
4. Ogrencilerdersinsonunda, riskliyatirimprojelerininasildegerlendireceklerinidgreneceklerdir.
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DersinKoduv
eAd1

BUS218-ULUSLARARASI FINANSAL RAPORLAMA STANDARTLARI

Sﬁ;‘:l‘mE' ASSOC. PROF. DR. CANTURK KAYAHAN
DersinAmacv Dersin amaci, muhasebe kavramimnin ¢ergevesini ele almaktir; Muhasebe bilgilerinin kullanici
eHedefleri ihtiyaglari, muhasebe ve finansal raporlama standartlari, diinya ve Tiirkiye'deki standart

belirleyiciler, muhasebe ve finansal raporlama standartlarmin uluslararasilasma siireci,
Uluslararasi Finansal Raporlama Standartlarinin kavramsal gergevesi ve Tiirkiye'de standartlarin
uyumlastirilmasi, Uluslararast Uluslararasi Finansal Raporlama Standartlar1 ve Uluslararasi
Finansal Raporlama Standartlar1 ve diger UFRS, Biiyiik ve Orta Olgekli Isletmeler igin Finansal
Raporlama Standardi (BOBI FRS)’ye iligkin farkli yontemlerle ilgili vergi avantajlar1 ve
dezavantajlari ile ilgili konular bu dersin kapsamina girmektedir.

DersinTemelK
aynaklan

H.V. Greuning, “International Financial Reporting Standards: A Practical Guide (World Bank
Training Series)”, R. Hussey, “Fundamentals of International Financial Accounting and Reporting”

Teori

Uyg. ECTS Zorunlu/Se¢cmeli

3

- 5 S

Dersicerikleri

Hafta

Konular

1 UFRS ve Genel Kabul Gérmiis Muhasebe ilkelerine Genel Bakis

UFRS'nin tarihsel geligimi

3 UMS 2 Stoklar

4 |UFRS 13 Gergege Uygun Deger Olgiimii

5 [UMS 23 Borglanma Maliyetleri

6 Bolumlerin gézden gegirilmesi

7 Vize Smavi

8 Vize Smavi

9 UFRS 10 Konsolide Finansal Tablolar

10 UMS 32 Finansal Araclar, UFRS 9 Finansal Araclar

11 [UMS 16 Maddi Duran Varliklar

12 UMS 38 Maddi Olmayan Duran Varliklar

13 BOBI FRS

14 Bolumlerin gézden gegirilmesi

DERSINOGRENMECIKTILARI (Enaz 4 tane):
1. UFRS'nin kavramsal cercevesini anlamak icin temel beceriler

2. Muhasebe ve finansal raporlama standartlarinin uluslararasilasma siirecini anlayabilmek igin temel

beceriler

3. UFRS’nin getirdikleri ile ilgili teknik altyap1
4. BOBIFRS'nin kavramsal cergevesini anlamak icin temel beceriler
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DersinKoduv BUS 220 — Uluslararasi Ticaret ve Finans

eAd:

OgretimE| Dog. Dr. M.Emre Gorguli

emani

DersinAmagv Dersin amaci 6grencileri, kiiresel mal, hizmet ve finansal kaynaklarin hareketliligini daha iyi
eHedefleri kavrayabilecekleri bir uluslararasi yaklagim ile donatmaktir.

] D. Salvatore (2011) Uluslararast Ekonomi
DersinTemelK

aynaklar
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Dersicerikleri
Hafta Konular
1 Uluslararas Iktisata Giris
2 Uluslararast Finansal Sistemlerin Degerlendirilmesi

Uluslararasi Ticaret Teorileri

Para Piyasalari

3
4 | Odemeler Dengesi
5
6

Ddviz Piyasalari

7 Uluslararasi Finans Dinamikleri

8 Risk Yonetimi ve Riskten Korunma

9 Uluslaras1 Fonlama

10 | Portfoy Yatirimlari

11 | Dogrudan Yabanci Yatirimlar

12 | Uluslararasi Sirketler

13 | Dis Yardimlar

14 | Uluslararasi Politika Cikarimlar

15 Finaller

DERSINOGRENMECIKTILARI (Enaz 4 tane):
1. Uluslararasi islem yapabilmek

2. Dias ticaret dinamiklerini kavramak
3. Uluslararasi sermaye hareketlerini anlamak
4. Uluslarasi sirketlerin etkilerinin farkina varmak
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DersinKoduv

eAd1

BUS222-ILERI FINANSAL MUHASEBE 2

OgretimEl

emani

PROF. DR. HALIM SOZBILIR

DersinAmacv Dersin amaci, ¢esitli karmasik konular1 ve bunlarin finansal raporlama iizerindeki etkilerini
eHedefleri incelemektir. Bu amaca yonelik olarak, kurumsal finansman alaninda sik¢a karsilasilan islemlerin

vergi etkileri, birlesme, satin almalar ve elden ¢ikarmalar dahil; bor¢ ve hisse senedi menkul
kiymetlerine gegici ve uzun vadeli yatirimlar; isletme kombinasyonlari; satin almada konsolidasyon;
doviz islemleri; uluslararasi ticari islemlerin ¢eviri ve konsolidasyonu; kamu sektorii raporlamasi daf
dahil olmak iizere kar amaci giitmeyen kuruluslar i¢in muhasebe konular1 ele almacaktir.

DersinTemelK INTRODUCTION TO FINANCIAL ACCOUNTING, PROF. DR. HALIM

aynaklar SOZBILIR, KOCATEPE AKADEMI YAYINLARI
Teori Uyg. ECTS Zorunlu/Se¢cmeli
3 - 5 S
Dersicerikleri
Hafta Konular
1 Proforma finansal tablolar
2 Kurumsal finansmanda vergi etkileri
3 Isletme birlesmeleri
4  |Borg ve hisse senedi menkul kiymetlerine gegici ve uzun vadeli yatirimlar
5  [Satin alma ve elden gikarmalar
6 Bolumlerin gézden gegirilmesi
7 |Vize Smawi
g |Vize Smawi
9 Yabanci para islemleri
10 Satin almada konsolidasyon
11 Uluslararasi ticari islemlerin gevrilmesi
12 Uluslararasi ticari iglemlerin konsolidasyonu
13 Kar amac1 giitmeyen kuruluglar i¢in muhasebe
14 Bolumlerin gézden gegirilmesi

DERSINOGRENMECIKTILARI (Enaz 4 tane):

5.

6.
7.
8.

Vergi etkilerini anlamak icin temel beceriler

Isletme kombinasyonlarini anlamak icin temel beceriler

Uluslararasi islemlerin ¢evirisini anlayabilmek i¢in temel beceriler

Kar amac1 giitmeyen kuruluslarin muhasebesini anlamak icin temel beceriler
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